Information for Social Media Takeovers

Thank you for working with Northeastern’s department of Employer Engagement and Career Design! Our
employertakeovers will offer students the opportunitytogain insightinto yourworkthrough social
media and allow you to promote any upcoming virtual or on-campus events.

This guide will provide the information needed to easily connectwith Northeastern students and
alumni and share what makes your company stand out.

Wehopethateachemployertakeover will take placeover1-2days. Itisbesttopostinintervals
throughout the day, showcasing different aspects of your workplace.

Hereis the login information for the Northeastern Employer Engagementand Career Design’s Twitter
account:

Username: CareerCoachNU
Password (case sensitive): HuntStearns113

This information is confidential. Please make sure to log out of the account when you have completed
the takeover to prevent future account confusion.

Asanemployer, feelfreetopostwhateveryouthinkwillbe mostinterestingtostudentswho are still
navigating their place in the professional world. Here are examples of what to post:

1. Startwithanintroduction! Takeaphotoofyourself/yourteamandprovidesome
information about you and your company.

2. Feelfreetotalk about yourcompany’s missions and goals. Attach an article about your company
or a videofeature!

3. Seeour partnership in action. Take photos of your workplace, your co-workers collaborating,
employees at a conference, etc. This will allow students to learn about the company itself and
what it’s like to work there.

4. Showcase fun (or quirky) aspects of your company. Students will appreciate a video tour of your
workspace, photos ofthe companybuilding, fundecorationsintheworkplace, etc. Notevery
post should be about the company itself, make sure to have some casual posts, and
connect with students!

5. Employee features. Remember, your audience is mainly college students and young
professionals. Feature some employees who may be in the same position to provide insightinto
what it’s liketoworkatyourcompany through the eyesofsomeoneyouraudiencecan
connect with!

6. End with ways to connect. Be sure to end the takeover with ways for students to reach
out to your company, whetheritbe yourwebsite, email, orthrough yoursocial media
accounts. If you have an on-campus or virtual recruiting event, let students know when
and how they can sign up toattend.



Now here are some tips for creating posts:

1. Include multimedia with each post! Attaching photos, videos, articles, polls, GIFs make posts
more interesting.

If you are on a mobile device, click the feather icon on the top right to attach multimedia.
Above thekeyboard, youwillseeiconsfor“photos,”“GlIFs,”“polls,”and “location.” Tapanicon
based on the form of multimedia you wantto add. Make sure you add a caption to introduce
your medial

Toaddanarticle, copythelinktothe article and pasteitintothe caption section. Twitter will
automatically attach a link to the article. Make sure to add a caption as well.

2. Usehashtags - tag your company, anything that will encourage viewers to click and follow
up with your media. This will also encourage followers to interact with you!

3. Keepitcasual.You onlyhave280characters,don’tfeelthe needto soundsuperprofessional!
Again, thank you forworking with us you help make our contentmore engaging and useful forour

followers. We hope that you willfind itfunand agood wayto enhance yourbrand, and we look
forward to working with you again in the future!



